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What is new social media? 
• Facebook - 9.5 m subscribers in Australia.  

• Twitter - 2m users (approx) which is 8% of total 
population 

 140 character tweets used to form a personalized 
news feed like the stock market tickers that scroll 
along the bottom of news 

 Follow/Followers 

• High Internet percolation: 81% of Australians aged 16 
years and above, and 75% of Australians aged two years 
and above, can be classified as an active online user (i.e. 
has used the internet in the past month) 
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What is new about it? 

Speed, ease of connectivity and interactivity 

Web 2.0 – user created content 

Sociological interest in ‘twitter revolutions’ after the Arab Spring  

▫ Collective Action problem – when a shared problem would be 
effectively solved by mass participation; But there are high costs 
for individuals, high cost of failure,  hard to 
communicate/organize 

 New social media lowers coordination costs, speed of dissemination  

▫ Egypt - Facebook was key platform for disseminating word of the 
protests - citizen/activists journalists 

▫ London Riots rumours 
http://www.guardian.co.uk/news/datablog/2011/dec/08/twitter
-riots-interactive  
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QUT – Australian ‘twitterverse’ (Bruns 2012) 



Key: First arrow refers to peak on 6 March; Second arrow highlights 15 March protests  

 

NSW Strategic Regional Land Use policy 
 



  Conversation Network snapshot 



 

 

-   NSW Govt Plan fails to protect Illawarra & drinking water catchments   

of millions:  http://t.co/nKbTfsnH #CSG #lockthegate 

 

Conscious “audiencing”: 

- Government fails the people of NSW on coal seam gas with farcical 

parliament debate http://t.co/Jy1ZY4bE #lockthegate #csg #nswpol 

 

- RT @____ NSW drilling moratorium bill has been voted down 19-16 

in parliament #fracking #csg 

 

 

 

 

 

 

 

 

 

Sample tweets 

http://t.co/Jy1ZY4bE






Across demographic categories 
 

“…there is a really broad range of people that are using Twitter so is not 

just people my age but it's people like my mum's age. I've met a woman 

recently who is working on coal seam gas who had never used Twitter 

before but she saw that people were using it to talk about coal seam gas 

so she got on there.…. 

 

[Interviewee] 



“…but there are people that I know certainly that joined Twitter because 

they wanted to talk about coal seam gas.    

 

So I'm thinking specifically about a few women that live out on the 

<Regional Upper Hunter locale on the cusp of unconventional gas 

exploration> who call themselves ‘Accidental Activists’ so they never 

wanted to do this and they don't really want to do it now but coal seam 

gas companies knocking on their door and  they don't want them to be 

so they have joined Twitter just to tweet about this stuff and just to 

tweet politicians and the gas company reps that are on there and to 

showcase what they are doing on their farms.” 

 

[Interviewee] 

 

‘…Accidental Activists’ 



Shrinks boundaries between 

private and public 
“…[take the case of] Queensland Health, I’ve had one question that I've 

been trying to get an answer for a week and I've had four e-mails from 

them none of which have answered my question. So it's really hard to 

get these people to communicate in private forums like e-mails or 

telephone conversations so I think that myself and <advocacy 

organisation> both see the usefulness of having Twitter as a public 

forum.  

 

If you say something to someone on Twitter the rest of your 

followers and they can see that you've said it and if you want to 

push the issue, the rest of your followers and theirs can see that 

they haven't come back to you. It doesn't necessarily mean that they 

will but it means that there is that accountability that you don't have if 

you pick up the phone and I think that on the other side, politicians and 

industry often feel that a little bit and feel like they do have to 

answer.” [Interviewee] 

 



 Closing Thoughts 
• ‘Citizen science’ and ‘lay knowledges’ being diffused and 

mobilised 

• Condamine river gas leak youtube clip 

• What do people do when there is disagreement and 
contrasting expertise in networks? 

• Not just a dissemination feed – active issue creation 
and political engagement 

• Social media as deliberative platform 

• ‘Fifth Estate’ – interactivity and democratising 
potential of the medium 

• Policy Outcomes?  

• ‘Clicktivism?’ 

• Constant offline/online spillovers – local issues gain 
much wider traction and vice versa 

 



Thank you 


